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GBTA CONVENTION PROGRAM

PUBLISHED JULY 2012

The GBTA Convention Program is the comprehensive resource for GBTA
Convention attendees. This guide, given to all registered attendees (more
than 6,000 travel managers and suppliers), is packed with key Convention
information and helps attendees navigate their way through each day’s
events at the Business Travel Event of the Year®. Increase your brand
awareness and help build traffic to your trade show booth by advertising
in this must-read resource. Sign up today! Space closes May 2012.

An ad in the GBTA Convention Program helps build traffic to
your trade show booth.
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CONVENTION EXPOSITION MAP
PUBLISHED JULY 2012

With more than 120,000 net square feet and over 400 exhibitors,

the GBTA exposition can be challenging to navigate. The Convention
Exposition Map is the most convenient way to help attendees navigate
the show floor on-site. Their convenience becomes your opportunity!
Promote your company on one of the “business card” Exposition Map
ad panels. The Exposition Map is included in the registration bags of
all travel manager attendees, and is available at the Exposition hall
entrance. Space closes May 2012.

Promote your company on one of the “business card”
Exposition Map ad panels!

RECEIVE VALUABLE PRIORITY POINTS

that will enable your company to select more advantageous
trade show booth space year after year.

PLEASE CONTACT:

Sara Smith, CTE

Manager, Sponsorships & Advertising
ssmith@gbta.org
703 236 1156

Colette E. Massey, CEM, CTE
Exhibits & Advertising Sales

cmassey@gbta.org
703 236 1123




GBTA ELECTRONIC ADVERTISING
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NEW FOR 2012!

GBTA HUB

DAILY FOR THREE MONTHS

GBTA Hub is a highly specialized community of travel industry
professionals from around the globe dedicated to helping members
expand connections, stay on top of industry trends, and solve practical
travel management challenges. GBTA members can create and manage
their industry profiles and highlight areas of expertise so GBTA members
from around the world can find and connect with each other. Find and
share GBTA industry reports, white papers, and RFP templates, as well

as those added by your travel management peers. Join conversations to
discuss, debate and review the hottest topics, best practices, and the latest
trends. Members can join specific industry groups that are a direct match
with their interests and areas of expertise. Take part in the discussion and
discover a wealth of knowledge your industry peers have shared, posted
and promoted.

GBTA members get an all-access pass to the GBTA Hub —
it’s where the business travel community connects.

gbta.org

DAILY FOR THREE MONTHS

Your banner on gbta.org reaches visitors wherever they are on the website.
A banner ad with GBTA stays in a frame that is served up on every html
page within the website. This means that your ad is served up more
frequently to the over 1,200 daily visitors to gbta.org, as well as an average
of 40,000 unique visits and 130,000 page views per month. Site traffic
originates from 132 countries. GBTA Direct members identify gbta.org as a
critical source of information regarding industry issues, which ensures that
your advertising is being seen by the people you most need to reach.

Over 1,200 daily visitors to gbta.org, as well as an average of
40,000 unique visits and 130,000 page views per month.
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GBTA DAILY NEWS BRIEF BANNER

DAILY FOR ONE WEEK (FIVE BUSINESS DAYS)

64% of GBTA Members indicated that they read GBTA Daily News Brief
regularly. The GBTA Daily News Brief lets you push your important
message out to your target audience. It provides members with a roundup
of important business travel news reported by the major news media and
keeps members up to date on key developments within the association.
GBTA members consistently rate the Daily as one of their top benefits of
membership and industry news resources, making it an ideal vehicle to
carry your message. The GBTA Daily News Brief is sent out to nearly 1,700
corporate and government travel buyers and over 1,300 suppliers. Limited
to two advertisers per edition.

64% of GBTA Corporate Travel Buyers indicated that the GBTA
Daily News Brief is their primary source of travel industry
breaking news and information.
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GBTA’S MY CONVENTION PLANNER TOOL

BANNER

(LIMIT 8)

As a banner sponsor, you receive an exclusive 360 x 45 pixel piece of
exclusive real estate on every page of the online interactive floor plan
(gbta.org/myconventionplanner), ensuring attendees know who you are
and where to find you. Banners display in pairs of two and refresh every
six seconds. Limited advertising space available. Site is only available
Spring through August.

In 2011, there were more than 11,000 visits to My Convention
Planner. 5



ADVERTISING PACKAGES

For a limited time, GBTA is offering four special advertising opportunities, at significant discounts with bonus priority points. By taking advantage of one
of the advertising packages, your message will gain multiple exposures throughout the year, continuously putting your message in front of nearly 1,700

corporate and government travel purchasers and more than 1,300 suppliers, plus pass-along readership.

PACKAGE A:

AVAILABLE UNTIL MAY 1, 2012

* Rectangular banner dd (180 x 150) on the GBTA Hub
(three months)

* Tab placement in the printed 2012 GBTA Convention Program*

* Convention Exposition Map panel ad

* One week in the GBTA Daily News Brief

* Three months on gbta.org

* GBTA My Convention Planner Banner

Total: $19,900 (12% discount!)

Total Priority Points: 27 (4 bonus points!)

* 5% surcharge per publication for those requesting specific tab placement.

PACKAGE B:
AVAILABLE UNTIL MAY 1, 2012
* Full-page ad in printed 2012 GBTA Convention Program

* Rectangular banner ad (180 x 150) on the GBTA Hub
(three months)

* One week in the GBTA Daily News Brief
* Three months on gbta.org

Total: $15,600 (10% discount!)
Total Priority Points: 27 (3 bonus points!)

A LA CARTE DISCOUNT

CONVENTION PACKAGE:
AVAILABLE UNTIL MAY 1, 2012

* Full-page print ad in 2012 GBTA Convention Program
* Exposition Map panel ad

* GBTA My Convention Planner Banner

* One week in the GBTA Daily News Brief

* Three months on gbta.org

Total: $16,400 (10% discount!)

Total Priority Points: 22 (3 bonus points!)

ELECTRONIC PACKAGE:
* Rectangular banner ad (180 x 150) on the GBTA Hub
(three months)

* One week in the GBTA Daily News Brief
* Three months on gbta.org

Total: $11,650 (7% discount!)
Total Priority Points: 15 (2 bonus points!)

After May 1, 2012, advertisers can receive the following advertising discounts:

Investment A La Carte Discount
$20,000+

$15,000+

10% discount + 3 bonus priority points
7% discount + 2 bonus priority points

GBTA Advertising Packages offer discounted prices, multiple year-round exposures, and more priority points for commitments made.
So, if your company is seeking greater exposure, influence, and loyalty from its prospective and existing customers, one of GBTA's

advertising packages is the answer.

The ad placement and electronic advertising schedule will be filled on a first-come, first-served basis.

“One of the most important LA ro et audiences for Mo is the

travel managers and procurement executives. This is why we never miss the

opportunity to advertise our participation at all GBTA events we attend.
We feel this is one of the best ways to get our message in front of those that

matter most to our business.”

Melanie Da-Silva, Senior Marketing Manager, BMO Financial Group



2012 ADVERTISING CONTRACT

Company

Membership #

Contact Name

Address
City State Zip
E-mail Phone Fax

ADVERTISING PACKAGES PRICE PRIORITY POINTS
O Package A $19,900 a 12% discount!* 27
O Package B $15,600 a 10% discount! 21
O Convention Package $16,400 a 10% discount! 22
O Electronic Package $11,650 a 7% discount! 15

PURCHASED A LA CARTE
AD SIZE PRICE PRIORITY POINTS
GBTA Hub
O Thin Skyscraper Banner Ad

(468 x 80) (three months) $4,000 4
O Rectangular Banner Ad

(180 x 150) (three months) $3,000 3
O Box Ad (125 x 125) (three months) ~ $1,500 2
GBTA Convention Program
O Full-Page Ad $4,800 5
O Tab Placements $6,200* 6
O Inside Back Cover Placement $6,300 6
O Two-page Spread $9,000 8
O Belly Band $6,500

+ production costs 6

Convention Exposition Map Panel Ad
O Sponsor Panel $1,700 2

gbta.org Banner
O 120 x 240 Banner Ad (three months) $5,000 5

GBTA Daily News Brief
[ 160 x 160 or 468 x 60 Banner Ad
(one week/five days)

$4,500 5

GBTA’s My Convention Planner Tool Banner
[0 360 x 45 Banner Ad $2,200 2

TOTAL

LESS A LA CARTE DISCOUNT (after 5/1/2012)

LESS 15% Agency Discount (if applicable)
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FINAL TOTAL

* 5% surcharge for those requesting specific tab placements.
* Non-members must add $1,295 to above rates; GBTA Membership is included.

Ad placement and electronic advertising schedule will be filled on a first-come,
first-served basis. Advertising packages are available until May 1, 2012, aside
from the electronic package which is available year-round.

Additional Information: Full specs for ad submission will be forwarded in advance of
the materials due date. A high-quality color (such as a Chromalin or Matchprint) must
be supplied for all ads submitted. If ad is provided directly to the printer electronically;
the advertiser must send proofs to both the printer and the publisher [GBTA]. Publisher
will not be financially or legally responsible in any way for ads which are supplied and
for which the publisher has not received a proof. Publisher will not bear any responsi-
bility for compensating advertisers for printing errors on any ad which does not meet
all of the specifications and requirements outlined in its advertising rate information.
In such cases where a printer or publisher error occurs, the publisher’s liability will

be limited to the actual cost of the advertisement and not any claimed damages to
advertiser’s image, lost business or other costs beyond the cost of the advertisement.
Publisher reserves the right to run the same or similar ad in a future edition in order to
compensate the advertiser. Advertiser/Agency agrees to indemnify and save harmless
the publisher and its employees, officers, directors and agents against all loss, liability
damage and expense of any nature (including reasonable attorneys’ fees) arising out of
the copying, printing, or publishing of the Promotion or inclusion of any the Promotion
in the publication(s) specified and resulting from (i) any claims or suits against any

one of them, including without limitation, claims or suits for libel, violation of rights of
privacy and publicity, unfair competition, intentional or negligent infliction of emotional
distress and copyright and/or trademark infringement, (ii) violation of applicable
federal, state, or local laws or regulations or (iii) the inaccuracy, incompleteness or
misleading nature of the Promotion supplied by Advertiser/Agency.

Payment: 15% of gross billing allowed to recognized advertising agencies provided
account is paid within 30 days of invoice date. After 30 days, no agency discount will
be provided. No cash discounts. Advertising rates are gross. All payments must be in
U.S. funds, payable to GBTA by check, credit card, or wire transfer.

Cancellation Clause: Cancellations more than 10 days prior to space closing (print
advertising) or run date (electronic advertising) will receive a 50% refund. No refunds
will be provided on cancellations received fewer than 10 days prior to space closing/
run date.

CHECK THE APPROPRIATE BOX

[0 Check OAMEX [ Diners Club 0 MasterCard [ Visa [ Discover

Cardholder’s Name

Card Number

Send all remittance, insertion instructions,
and advertising print materials to:

Global Business Travel Association (GBTA)

Attn: Sara Smith, CTE

123 N. Pitt Street, Alexandria, VA 22314

Phone: 703 684 0836 Fax: 703 342 4326
E-mail: ssmith@gbta.org * gbta.org

GLOBAL BUSINESS TRAVEL ASSOCIATION

Exp. Date

Total Amt. to Charge

Signature





