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Methodology

An online flash poll was conducted of GBTA members and non-members worldwide,
including corporate travel managers and travel suppliers

Fielding took place from June 10 through June 13,2020

* An email invitation was sent to 15,129 travel professionals including current and inactive

members of GBTA,; a link to the survey was also included in GBTA's Daily News Brief sent to
travel professionals worldwide

In total, 1,708 companies responded to the poll

© 2020 GBTA. All rights reserved.
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Key Highlights

© 2020 GBTA. All rights reserved.
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Many Travel Professionals Optimistic the Worst Has
Already Happened

When thinking about the following, which best describes your view?

= The worst has already happened ®m The worst has yet to come Not sure

Cancelled flights

Hotels suspending operations

Layoffs/furloughs in the corporate
travel industry

Revenue loss for travel companies

Q. When thinking about the following, which best describes your view? (n=1,263-1,280)

© 2020 GBTA. All rights reserved.
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Supplier Optimism Grows...

How do suppliers feel about the corporate travel industry’s path to recovery?
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Note: Question only displayed to travel suppliers/TMCs

© 2020 GBTA. All rights reserved. Q. The corporate travel industry has seen significant financial hardship as a result of the coronavirus. Compared to a
week ago, how do you feel about the industry’s path to recovery? (n=528)
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...as Business Starts to Pick Up

How have bookings from corporate customers changed in the past week?

0/ Our bookings 40 O/ Our bookings have 1 40/ Our bookings have
46 /O have increased O remained the same O decreased

Note: Question only displayed to respondents who work for an airline, hotel chain, hotel property, TMC,
or ground transportation company

© 2020 GBTA. Al rights reserved. Q. You mentioned you work for a travel supplier. Thinking about your company, how have your bookings from
corporate customers changed in the past week? (n=400)
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2 in 5 Companies Are Planning for a Recovery in the
Next 3 Months...

What is the timeframe you are planning for your post-coronavirus
recovery plan?

= Within one month
15% 14% = Within 3 months
= Within 6 months
Within 8 months
= |n 2021

= Don't know

© 2020 GBTA. All rights reserved. Q. What is the timeframe you are planning for your post-coronavirus recovery plan? (n=1,232)
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Business Travel Still Grounded...

97%

of companies have canceled or
suspended most (16%) or all
(81%) trips to China

. 950/
Y g
a - 0

of companies have canceled or

suspended most (21%) or all (73%)
trips to other APAC countries (e.g.,

Japan, S. Korea, Singapore,
Malaysia)

© 2020 GBTA. All rights reserved.

Y 5% el 90%

of companies have canceled or of companies have canceled or
suspended most (23%) or all suspended most (29%) or all
(73%) trips to Latin America (61%) trips to Canada

86%

of companies have canceled or
suspended most (42%) or all
(45%) trips to the United States

057

of companies have canceled or
suspended most (29%) or all
(66%) trips to European countries

& 94%

of companies have canceled or
suspended most (29%) or all
(65%) international trips

Q 520

of companies have canceled or
suspended most (48%) or all (35%)
domestic travel within their own
country

Q. Thinking about your company, how has the coronavirus impacted business travel to...? (n=847-1,159)
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...But Companies Consider Resuming Travel

Are Companies Planning to Resume Travel to...?

m Do not plan to resume travel in near future ~ ®mHave considered resuming travel in near future, but no definite plans  m Plan to resume travel in near future (1-3 months)  mNot sure

Domestic

United States

Canada

Europe

All international

Latin America
Other Asia Pacific countries 32% 39% 12% 18%
China 34% 36% 12% 18%

Q. You mentioned your company has canceled or suspended most or all trips to the following regions or countries. Thinking about each region or country, which
best describes your company’s position?
Note: Respondents only asked about countries/regions where they indicated their company has canceled or suspended most or all business travel (n=702-995)



Connecting the people that connect the world.™

When Resuming Domestic Travel, Different
Companies Will Have a Different Approach

How will companies resume domestic travel? How will companies resume domestic travel?
-U.S.-based travel managers/procurement professionals -Non-U.S.-based travel managers/procurement professionals

= We will resume travel in some states or
regions while continuing to limit travel in
other states or regions

= We will wait until we feel comfortable
resuming travel anywhere in the country

= Other

Not sure

Q. You mentioned your company has limited most or all domestic travel within the U.S.
When your company decides to resume travel, which will most likely be your approach?
Note: Only displayed to U.S.-based travel buyers or procurement professionals who
indicated their company has suspended most or all domestic business trips (n=362)

= We will resume travel in some states or
regions while continuing to limit travel in
other states or regions

= We will wait until we feel comfortable
resuming travel anywhere in the country

= Other

Not sure

Q. You mentioned your company has limited most or all domestic travel within your country.
When your company decides to resume travel, which will most likely be your approach?
Note: Only displayed to non-U.S.-based travel buyers or procurement professionals who
indicated their company has suspended most or all domestic business trips (n=133)
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What’s the Timeline?

Will travel resume within...?

m2-3 months m6-8 months ® 12 months or longer = Unsure Most companies
expect to resume
domestic travel
within 2-3 months.
However,
international
travel may take

Domestic travel 26% 3% 1%

longer

International travel 12% 19%

Q. You said your company has canceled or suspended business travel due to the Coronavirus.
Do you expect travel to resume within the next. ..?

© 2020 GBTA. Al rights reserved. Note: Question only displayed to respondents who said their company has cancelled at least “a
few” domestic or international trips as a result of the coronavirus (n=1,018-1,066)
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What Will Influence Decision to Resume Travel?

Thinking about what it would take for you to feel comfortable with your company’s
employees traveling on business, how important are each of the following?

m Not too important/Not at all important = Somewhat important ® [mportant/Very important

Governments lifting travel restrictions X 0
or advisories 3% (%0 90%

Rate of new infections declines &/ ./ 89%

Effective anti-viral treatments that o o
could make infections less lethal 70 10% 88%

New Coronavirus vaccine developed 10% 85%

and available for your employees

Q. Thinking about what it would take for you to feel comfortable with your company’s
employees traveling on business, how important are each of the following? (n=1,139-1,175)
© 2020 GBTA. All rights reserved.
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What Will Influence Decision to Resume Travel?
(Cont.)

Thinking about what it would take for you to feel comfortable with your company’s
employees traveling on business, how important are each of the following? (cont.)

m Not too important/Not at all important = Somewhat important ® [mportant/Very important

Public health guidelines or statements s o 0
(e.g., WHO or U.S. CDC) 12% 83%
Stay-at-home lockdowns removed 14% 81%

Advice from a risk management
firm/consultant (e.g., Worldaware or 17% 24% 60%
International SOS)

Other companies allowing travel 26% 27% 48%

Q. Thinking about what it would take for you to feel comfortable with your company’s
employees traveling on business, how important are each of the following? (n=1,139-1,175)
© 2020 GBTA. All rights reserved.
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Travel Professionals Want Industry-Wide Standards

How Important Are Industry-Wide Standards?

m Not at all important  ®m Not too important = Somewhat important  ®mImportant  ®mVery important

Hotel industry e/ sl 83%
Airline industry £/ 8 KR 85%
TNCs (e.g., Uber, Lyft, Didi, or Gett) 6% 18% 75%
Rental car industry [ G14 21% 71%
Taxi industry 6% 20% 71%
Meeting and event industry 7% 20% 72%
Chauffeured car industry 7% 21% 69%

Q. Thinking about each of the following industries, how important is it to have industry-wide
COVID-19 guidelines or standards? These guidelines might cover cleaning and sanitation,
© 2020 GBTA. All rights reserved. employee training, capacity limits, face masks, and other topics. (n=1,170-1,181)
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What Would Make Respondents More Comfortable With...?

What would make respondents more comfortable with...?

Air travel by employees at
their company

Increase airplane cleaning standards

78% to ensure every traveler touchpoint is
sanitized before each flight

0 Require all passengers
60 /0 wear masks

59% :rizr;ymiddle seats

top 3 measures

ﬁ Hotel stays by employees
" at their company

Increase cleaning

7 9 0/0 standards to exceed

current cleaning protocols

58 0/ Require employees to
0  wear face masks

Provide additional staff training

5 5 0/0 about COVID-19 sanitary

practices and incident reporting

rsiuiry

69%

65%
60%

Ground transportation by
employees at their company

Increase cleaning standards
to exceed current cleaning
standards

Provide hand sanitizer
and disinfectant wipes
for customers

Require drivers to wear face
masks and gloves

Note: For each category, respondents were shown a variety of different measures and asked to pick up to five; only the three most commonly
selected are shown here for each category.
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What Will Make Companies More Comfortable With Air
Travel?

{ What can airlines do to help alleviate any concerns your or your

travelers may have about flying during the COVID-19 pandemic?
% included in top 5

Increase airplane cleaning standards to ensure every traveler
touchpoint is sanitized before each
flight

78%

Require all passengers
wear masks

60%

59%

Keep middle seats empty

Require employees wear
face masks and gloves

53%

Provide all passengers
with hand sanitizer and
disinfectant wipes

47%

Q. What can airlines do to help alleviate any concerns your or your travelers may have about flying during the COVID-19 pandemic? Please
select up to three. (n=1,252)
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What Will Make Companies More Comfortable With Air
Travel? (Cont.)

x What can airlines do to help alleviate any concerns your or your

travelers may have about flying during the COVID-19 pandemic?
% included in top 5 (cont.)

Provide all passengers with hand sanitizer and disinfectant wipes _ 47%
Provide additional staff training about COVID-19 sanitary practices and _ 299
incident reporting 0
Provide all passengers o
with masks - 21%
Suspend or reduce in flight food and beverage service - 14%
Other I 4%

Not sure I 1%

Q. What can airlines do to help alleviate any concerns your or your travelers may have about flying during the COVID-19 pandemic? Please
select up to three. (n=1,252)
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What Will Make Companies More Comfortable With Hotel
Stays?

actions a hotel can do to help alleviate concerns about health and safety?

ﬁ When thinking about travelers at your company staying in hotels, what are the most important
- % included in top 5

Increase cleaning standards to exceed current cleaning standards _ 79%
Require employees to wear face masks _ 58%
Provide additional staff traiping about COVID-19 sanitary practices _ 55%
and incident reporting
Require guests to wear face masks in common areas _ 47%
Provide all guests with safety information concerning their hotel stay _ 44%
Increase communication about hotel sanitation practices _ 41%

Q. When thinking about travelers at your company staying in hotels, what are the most important actions a hotel can do to help alleviate
concerns about health and safety? Please select up to five. (n=1,266)
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What Will Make Companies More Comfortable With Hotel
Stays? (Cont.)

*
*
*
*

When thinking about travelers at your company staying in hotels, what are the most important

actions a hotel can do to help alleviate concerns about health and safety?
% included in top 5 (cont.)

Enforce physical distanacing guidelines _ 38%
Signs throughout the property to remind guests and employees of best _ 379%
sanitation practices 0
Provide face masks to guests _ 22%

Guests must request housekeeping to limit the number of people in a room _ 21%

Not sure I 2%

Q. When thinking about travelers at your company staying in hotels, what are the most important actions a hotel can do to help alleviate
concerns about health and safety? Please select up to five. (n=1,266)



Connecting the people that connect the world.™

What Will Make Companies More Comfortable With Ground
Transportation?

’6 Thinking about ground transportation (such as rental cars, taxis, chauffeured transportation and ride
(O(®) sharing), what are the most important measures these providers can take to make you feel

comfortable about your traveler’s safety and well-being?
% included in top 5

Increase cleaning standards to exceed current standards _ 69%
Provide hand sanitizer and disinfectant wipes for customers _ 65%
Require drivers to wear face masks and gloves _ 60%
Install partition to separate the passenger from the driver _ 52%
Training drivers about sanitary practices _ 46%
Provide additional staff training about COVID-19 sanitary practices and _ 379
incident reporting °

Q. Thinking about ground transportation such as rental cars, taxis, chauffeured transportation and ride sharing), what are the most important
measures these providers can take to make you feel comfortable about your traveler’s safety and well-being? Please select up to five. (n=1,251)
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What Will Make Companies More Comfortable With Ground
Transportation? (Cont.)

’6 Thinking about ground transportation (such as rental cars, taxis, chauffeured transportation and ride
(O(®) sharing), what are the most important measures these providers can take to make you feel

comfortable about your traveler’s safety and well-being?
% included in top 5 (cont.)

Require passengers to wear face masks and gloves _ 33%

Provide more communication and information concerning cleaning protocols _ 28%
Require drivers to stay in the driver’s seat and not assist with luggage or open the door _ 28%
Provide face masks and gloves to passengers [ 16%

Other I 4%

Not sure I 2%

Q. Thinking about ground transportation such as rental cars, taxis, chauffeured transportation and ride sharing), what are the most important
measures these providers can take to make you feel comfortable about your traveler’s safety and well-being? Please select up to five. (n=1,251)
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Buyers Receive Information From Suppliers — But
Sometimes Not Enough

Do buyers have enough information about the following supplier efforts?

Not important ® | do not have enough information = | have some information but would like more m | have enough information already
Supplier cleaning and sanitation practies
Supplier cancellation or change policies/waivers
riormaton st cparatioral carges auch
Vondor il raning on best pactcea ta cner
Safety procedures at airports /4 22% 48% 29%
Third-party inspection/verification of supplier 36% 35% 23%

sanitation practices

Q. Do you feel you have enough information about supplier efforts in the following areas?
Note: Results filtered for travel managers/procurement professionals (n=634-638)
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